
CLASS 7 - 1  FINISHED HOMEWORK & ORGANIZING

These are a few items we’ve completed so far in class. If you haven’t done these 
yet, please jump on it so you have the experience behind you and you can do 
more on your own after class. Once you’ve done any of these things once or 
twice, it’s far, far easier to simply do it again.  

File these in a folder labeled bios, testimonials, talks, photos — so they’re easy 
to find. That is your homework, to file everything so it’s easy to find them later. 

 * Public Talk 
Booked and given a talk or two. If you haven’t given your talk yet, is the date 
booked? If it’s too far away (more than a month), see if you can book something 
in between. Get in a few Toastmaster meetings between now and then and you’ll 
be even better for doing that, too. 

 * Testimonials 
Do you have at least three testimonials written out? Have I seen them? I will help 
edit them into shape for you. Photos with written testimonials are better. Videos 
of your client talking about before and after are great, too. Have some in different 
kinds of media so you are ready for any publicity. 

 * Biographies 
You have three different length bios on hand. For a magazine or newspaper 
articles, your bio will be 1 or 2 sentences. On a flyer or brochure, you can stretch 
out to 2 or 3 paragraphs. You can use a longer, more descriptive one for an 
interview or to go on the back of a handout for a talk. Bios are always better with 
a photo. 

 * Photos Best are photos that show any of these: 
1. closeups of your smiling face, that is what you will use most 
2. a picture showing you in a working situation, looking friendly and fetching  
3. a photo of you speaking to a few people (like you’re teaching them something) 

4. and have one or two of your hands working on a horse, If you are a 
professional competitor, include a photo of you doing your specialty, like going 
over a jump or leaning into a barrel. If you use one of those photos, be sure your 
and your horse’s movement are flawless.  

Along with all this, be sure you’re speaking about your new business to all your 
friends and professional contacts and making sure everyone knows about it. 



You’ll be surprised who ends up referring to you from this. Ask plenty of questions 
about other people and their horses so you learn how you can best serve them. 

================= 

CLASS 7 - 2  WHERE DO YOU WANT TO BE? 

And now I’m going to ask 
a very important question: 

Where do you want to be 
in six months? I’m asking 
because we are more than 
halfway through these 
lessons. I want to be sure 
you’re meeting your goals 
when we complete the 
business course. 

From reading your 
homework I can tell you 
are really working hard. I 
hear it in the level of 
confidence you speak with 
when we talk or write, and 
I am seeing less feelings 
of insecurity. You are 
acting in a way that’s more 
appropriate for how you 
will run your business. You 

have wonderful stories and testimonials, and week by week are gaining 
more understanding of how to speak with potential clients and related 
professionals.  

How do you build a practice?  

If you want to work with a ten clients per week, book four new people in the 
next two weeks. If you want to have six clients a week, book two new ones. 
If you want to have three clients a week, book one new client this week. 
Then keep repeating that.  



Ask yourself —> who - WHO - who ?<— might like to be a client? Then find 
out what dream they have for themselves or their horse and show them 
how you can help them accomplish that. 

In the meantime, keep having conversations with people. Be kind, caring 
and have concern for them and they will want to know more. Being 
authentic and caring is so much more enjoyable than driving sales, isn’t it? 
  

HOMEWORK 

Send me the tasks you’d like to accomplish by the time this class is 
completed. Here are some questions to guide your thoughts. 

 * How will you know you are running your business the way you want to do 
business? Answering this question lets us know how to measure your 
personal initiative. 

 * How many clients per week will you be working with FOUR  MONTHS 
AFTER YOU GRADUATE? Now is the time you make those decisions. 
Then you lay the groundwork to make that happen. 

Answer those questions so we know what you are working towards.  
Do these tasks over the next two weeks: 

1. Have six conversations with horse owners. Let them know you are in 
school and when you will graduate. Hopefully these conversations will lead 
to you exchanging phone numbers or trading emails with people you can 
contact after you graduate. Keep their info so you can announce your 
graduation. Here is how you can say this: 

“May I have your email address or phone number so I can let you know 
when I finish my training? I’ll be sending out a newsletter. I can hardly wait!” 

================= 



7 - 3    YOUR ARTICLE 

Your written published article gives you credibility and starts getting your 
name known as an expert.  

Continue editing 
your article and have 
it all polished up and 
ready to send this 
month. Be sure you 
are in line with the 
“Writer’s Guidelines” 
for that publication 
regarding topics, 
writing style and 
word count. You can 
find the guidelines 
on the publication’s 
website. For 

example, www.NaturalHorse.com has them under “Info” and then “Writers 
Guidelines.” 
http://www.naturalhorse.com/writers.php 

Before you mail your article off, please run it by me so I can confirm that it’s 
right for that publication.  

In your article, tell stories so it is more real to the reader. Show or explain 
what the situation was before and after so they understand what you did, 
why and how it worked. 

If your article is about the series and/or Structural Integration, somewhere 
in the article briefly discuss what you can do, why your methods work, what 
they are based on, what kind of clients work best with you and what are 
results one might naturally expect would happen. 

Pictures help a LOT! 

http://www.naturalhorse.com/
http://www.naturalhorse.com/writers.php


Before the next class, let’s finish your articles so you have a print piece out 
there that is professional and shines a good light on you. Some of you are 
nearly ready to submit your articles. (If you want to review, look back to Biz 
Class #3 notes in March.) 

Final check here… Does your article do all this? 

1. Title -- Solve a problem and do it with pizzaz so people want to read it 

2. Opening paragraph -- an attention-grabbing 2-3 sentences that hints at 
something good that will come to them from reading this.  

3. Be sure you write for a particular “perfect client.” If you have chosen the 
right place  to write for, your perfect clients ought to be reading it. Slant the 
story to their interests. 

4. The outline  
(a) Establish the problem  (“What to do with a cranky horse?”) 
(b) What your work can do to help change this situation or why what you do 
causes a change 
(c) What the result of that process is 
(d) Good place for a testimonial, before/after photo 

e. Summary 

5. Break your article into sections with sub-headings. Does each paragraph 
support that heading? You only need 2-3 sentences per paragraph. If you 
want to make a stronger point, a single sentence can also be a full 
paragraph. 

People love to read stories. Does your article use your personal experience 
to illustrate your point? People prefer stories more than just facts. The facts 
and description of techniques back up the story and are necessary, but the 
personal stories are what carry the article forward and make it enjoyable to 
read. 

6. Nice, concise summary -- a sentence or two that says how the problem 
got resolved. 



———————— 

Let’s review how action words are used. The next paragraph is written with 
passive words. The facts are correct, however the paragraph lacks any 
brilliance and is, honestly, a bit boring. Right after reading this paragraph, 
there follows the exact same paragraph, but with some boom and whoopee 
in it. Listen to both and notice your response to each. 

 ACTION WORDS are best to use. Action words are what make the   
 page more exciting and fun to read. Don’t use words that are passive  
 (like is, are, was, were). Be sure your words are lively. Delete  
 anything that slows the story down. 

That paragraph was perfectly adequate and functional. But listen up — 
Here’s the same paragraph written with action verbs: 

 Use ACTION WORDS, lively verbs that boink and bounce around the  
 page and give springy energy to your story. Search out the lazy  
 words, brush them over to the edge of the page and sweep them off.   
 If something slows the story down, delete it.  

Notice the difference in your interest level? Now go back and read your 
story and figure out if you can liven it up some. When you are done, send 
me over your final copy, complete with your bio and any photos. I’m hoping 
this version is ready for submission. I can hardly wait! 

!


