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Now you're into the heart of the work. This may seem like a lot of 
homework but in reality, this is exactly what you'll be doing each week 
when you have your business up and running -- visualizing what you want, 
working through fears, finding new clients and connecting with them in 
gratitude. Great stuff! It all gets easier and more natural the more you do it. 

Please take these homework assignments seriously, give them the time 
they deserve. Put your whole heart into doing it. This is how wildly 
successful businesses are born! 

You’ll find Lesson Four in two parts. 

1-4 http://vimeo.com/285037649/84b41575da 

5-7 https://vimeo.com/285040612/6f3f6a39d4 

================ 

1. Ongoing Visualization 
2. The Next Step on Writing your Article 
3. Ride-Alongs: Bring grace to the conversation 
4. Testimonials 
5. Book a Talk 
6. How to be an Expert 
7. Your Bio  
8. Homework 

================ 

1. ONGOING VISUALIZATION (Do this often) 
 Think the right thoughts 

See yourself talking with your perfect client, in your ideal working situation, 
and experiencing success in business.  

http://vimeo.com/285037649/84b41575da
https://vimeo.com/285040612/6f3f6a39d4


Spend a few minutes each day immersing yourself in these thoughts, twice 
a day for five or more minutes at a time. Cognitive dissonance -- what 
happens when your subconscious notices that what you want and what you 
have are different. Ah, the universe responds, making the two match. :-) 

Be grateful when you notice any big or small thing that is moving you 
toward your intent. Be sure you ask for enough, and often!  

=============== 

2. START WRITING YOUR ARTICLE 

Follow the outline  
  
(a) Opening 
Describe a situation or problem 
Mention your background if it is relevant 

(b) Middle 
Facts and/or stories that support a solution 

(c) Ending 
Bring it all together and sum up 

(d) Re-read it 
Does the article change you in any way? 
What did you imagine doing after reading this article? 
Is it well written? 

(e) Who is your audience?  
Just like the Ideal Client homework, who is your Ideal Reader? 
Is she likely to read this magazine? 

(f) Have you solved a problem for your reader? 

=============== 

3. RIDE-ALONGS:  Bringing grace into the conversation 



Students said they were scared at first, but after doing two, realized these 
ride-alongs are geared to helping each other, which it turns out, is really 
fun. Now you have a relationship and you both are likely to refer to each 
other. Help each other have successful practices.

Part of developing a relationship is speaking the good that you see. I want 
you to understand the power of doing that. When you see the good in 
someone, it helps them also see the good in themselves. Recognizing what 
IS good about someone, opens the door to seeing even more of that.

Of course you will ask questions about the person’s work and methods and 
that will certainly be an interesting conversation. Beyond that, look for 
something valuable in that person and speak it out loud. Let them know you 
see who they are. Do that every day, as many times a day as you are near 
people. Animals, too!

COMPLIMENTS: Give a bunch. Be a Millionaire of Compliments. 
Graciously accept any that come your way.

=============

4. TESTIMONIALS  

Ask two owners to write you a testimonial.  

If they aren't forthcoming with one in a few days, help them write it by 
asking them to talk about what their horse was like before the sessions and 
now what's different. Make that into two paragraphs (or sentences) with a 
before and after. If you are taking dictation from them, show it to them and 
make sure it's in their words. 

Take a photo of your client with her horse. 

People love to see who said that. It increases the credibility of the 
comments. 

Make a video of a client speaking.  



Ask her to say what her horse was like (1) before and then (2) after 
sessions with you. Post it on YouTube or Facebook and send the link. Two 
brief minutes is all you need. 

================ 

5. BOOK A PONY CLUB TALK 

What club gets to hear you talk? 
  
Kids first! Pick a 4H club or a school class at an alternative or middle 
school. They love what you are doing and this will give you the experience 
of being at the front of the room. No fear! They already think you’re an 
expert and will be in awe of you. 

If you need to, write down what you will say to book this talk, how you will 
explain your work (very briefly! one sentence) to the person who books the 
talks. Easy way to do this -- describe a common problem and how your 
work resolves that. Ask how long they want you to talk. 

Write an outline for a 15-20 minute talk 

Just the headlines of what you'll talk about. We'll work on these in the next 
class to be sure you leave the audience educated about your field and how 
it can help them. Maybe even a skill they can do on their own to give them 
a taste. 

Find your local Toastmasters Club and attend a meeting.  

http://www.toastmasters.org/ 
This group will be your local support. They’ll help you find places to speak 
to expand your expertise and will provide you with a venue for perfecting 
your professionalism in public speaking. 

Wahoo! Look at you go! 

=============== 

http://www.toastmasters.org/


6. HOW TO BE AN EXPERT 

People want to trust that you know what you’re talking about. What makes 
you an expert? 

(a) Knowledge - where did you learn your skill? mentor? credible school? 
(b) Experience - working with horses how long?  
(c) Affiliation with other experts - piggyback on them 
(d) What differs your work from others? 
(e) Credibility - You get results, are published, public speaker, exhibit 
leadership, fundraising, start or participate in cool projects, awards 
(f) Have a deeper connection - Love, connection, caring, passion 

The best experts are people who are approachable - smile, friendly, 
sincere, share freely. 

One thing that sometimes stands in our way is having the expectation that 
we have to know everything before we can pass ourselves off as experts. 
Not true. We need to have skill and knowledge IN OUR FIELD but not in all 
fields.  

You don’t have to be a topnotch dressage rider to identify movement issues 
on the ground. You don’t need to have an extensive knowledge of anatomy 
to see or feel (or sense) a restriction in the tissue. You don’t have to know 
how to train a horse to see a gravitational imbalance in the horse’s pelvis 
that affects the power in the horse’s hind end. 

It’s a good guess that the dressage rider, vet and trainer don’t know what 
you know. Your expertise is in your field, just as their expertise is in their 
fields. 

What’s our obligation as Equine Natural Movement practitioners?  

We know how to address each of those situations with the appropriate work 
for that horse and that’s saying a LOT. When we do our work correctly, we 
give the horse just what he needs to move, feel and perform better and that 
in turn makes other professionals happy to use our services. 



Don’t compare yourself to others. Stand on your own merit and use your 
skills with enthusiasm, respect, joy, kindness, caring, love. Remember your 
mission and why you are doing this work. The more you remember this, the 
more you carry yourself in the world as a true expert. 

=============== 

7. YOUR BIO  

We’ll do bios in three formats.  
(a) Short bio (1-2 sentences) that runs at the end of your article  
(b) One paragraph for a brochure or clinician bio that explains why you’re 
an expert 
(c) 2-3 paragraphs for  your website 

Notes for creating your bio:  Review (5) “How to be an expert,” and pick 
what shows you are an expert (knowledge, experience, mentors, 
credibility). 

Who will read it?  
What should they know about you?   
Why are you an expert? 

“Tammy Schubert is a movement analysis educator who began studying 
the structure of the human body at the Pilates Institute in 2006. She 
expanded her work to horses with study at the Equine Natural Movement 
School.” 

“Debbie Baker is an equine educator in San Francisco. She has worked 
with equine rescue groups since 2009 and has helped place 26 rescued 
horses in good homes.” 

Knowledge -- did you learn from experience? credible school? 
Experience - working in this field or with horses how long? 
Piggyback on fame of others who you’ve worked with. 
      “Edward Tso learned calf roping with Todd Leonard.” 

Credibility - Results often obtained, being published, public speaker, 
leadership, fundraising, creating a project 



At the bottom of your bio put your contact info — email, phone, and you 
website if you have one. 

=============== 

8. HOMEWORK 

Please don’t hit REPLY and send me this whole letter back. I just need 
these sections. Ideal is that I get all your homework in one email, but if you 
get partway done and send it to me in two emails,  I’m fine with that. I want 
to give you feedback and keep you motivated. 

ONGOING 

* Continue with your fear journal as the gremlins speak. Become facile with 
your fears so you can move in and out of them easily.

* Visualize working with your perfect client in your ideal situation.

NEW STUFF 

* Yep, it’s time to do your RIDE-ALONG. Let’s hear how it went. 

* Testimonial from 2 clients (written).  
Send me the link to a video of a client talking about her horse’s before and 
after. Post it to all of us through YouTube or Vimeo. Keep it under two 
minutes. 

* Book pony club talk. Send date and very brief outline. 

* Write your bio.  
    2-3 sentences 
    one paragraph under 250 words 
    2-3 paragraphs for your website 

* Write an outline for your article. 
What makes a good article?                          
Does the topic interest you? 
What do you want your reader to walk away with?



Homework is due two weeks from today so I have time to respond before 
the next session goes up. Please mail it out to everyone so your horse 
school buddies can see what you’re doing, and you can, too. 

warmly, 
Jacqueline 


